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1RE: Re-Submission to JDMM
We would like to thank reviewers for their valuable and helpful feedback and comments, and 
for the opportunity to resubmit this revised version.
We feel that we have considerably revised the paper following the helpful comments from 
the reviewers (see track changes in document below). Also, see below the response to 
reviewer 4:
The authors are encouraged to provide a systematic response to reviewers issues. A track change 
version is not sufficient. The reviewer acknowledges that the authors have revised the article in 
significant ways.
We have provided track changes as well as systematic response to reviewers issues
The authors are encouraged to justify their conclusions regarding clusters. Why is clustering 
appropriate?
We have provided solid evidence that clusters is appropriate. Evidence are based on literature 
and practical examples (see paragraph before last)
Clustering is a well-established concept across a variety of industries but often happens 
organically - as businesses build around an industry - or as a result of policy/political will. If 
the authors recommend that clusters should form as proposed - then it seems appropriate 
that you would address in your literature how clusters form?
We have now explained how clusters form. How explanation is based on solid academic 
evidence (see section: ‘Methods of clustering’)
Other questions that might be addressed to add validity to the argument would include: Are there 
examples of destinations using clustering as proposed?  Have those clusters developed based on 
partitioning or similar performance? (or is this merely a means of categorizing destinations).
We provided specific examples to show that clustering is successful (see paragraph before last)
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2While both approaches may be possible - it is not clear why countries would adopt them over 
other possible ways of joining together. 
There are now evidence of why clustering is a relevant tool and why destinations should pick this tool 
(see paragraph before last)
Please do not hesitate to contact us should you wish to discuss any aspect of this revision with 
us, and we look forward to hearing from you in due course.
Kind regards,
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3Tourism planning and innovation: The Caribbean under the spotlight
The ultimate objective of Destination Marketing Organisations (DMOs) is 
to achieve high performance on the long term (Gowreesunkar, Cooper & 
Dubarry, 2009) et al, 2009). But, this objective is getting more and more difficult 
to achieve due to an increased number of competitors, shortened products and 
service life cycles and shifts in consumer preferences (Mihalache & Mihalache, 
2016). In a small area like the Caribbean, it is very difficult for the destinations 
to gain competitive advantages because islands among other things are small, 
vulnerable and geographically insular; tourism resources are scarce with 
predominant reliance on sun, sea and sand; high percentage of importation; 
limited access to entrepreneurial networks; lack of opportunities on self-
sustaining strategies etc (Gowreesunkar, Van der Sterren  &Sterren & Séraphin, 
2015). 
So, how can DMOs achieve long-term competitive advantages in this area? 
In this Regional Spotlight, we are going to investigate ‘cluster’ as a potential 
strategy given that ‘alliances and partnership are more and more common 
between countries in the tourism industry’ (Séraphin, 2011: 38).  
There are many different applications of clusters. Among these are, for 
instance, Segmentation of tourists according to their behaviour (Amaro, Duarte 
& Henriques, 2016); locals according to their opinion on tourism (Perez & Nada, 
2006); hotels according to their marketing strategy (Prayag et al, 2010;  D'Urso, 
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4Prayag, Disegna, &  Massari (2013) etc. Cluster is a broad concept rather than a 
precise term. In this Regional Spotlight, ‘cluster’ is to be understood as the 
segmentation of Caribbean islands according to their geographical proximity and 
tourism assets.  
Research shows that most of the research on tourism in the Caribbean is 
focusing on the role and importance of the industry for the economic development 
of the area, as well as the issues related to its development (Williams, Rangel-
Buitrago, Anfuso, Cervantes & Mateo Botero, 2016). The importance for the 
islands to work together toward a multicentre product for tourists has been 
highlighted as early as the 1980s by Peters (1980), and yet, not much has been 
done to date. None of the paper published on tourism cluster by the three premier 
outlets (Tourism Management, Annals of Tourism Research and the Journal of 
Travel Research) are Caribbean based despite the fact that  it is considerably 
documented in literature that cluster is used in tourism (table 1) to: boost 
destinations attractiveness and regional economic development (Jin, Weber & 
Bauer, 2012); to boost the competitiveness of some sectors of the economy, 
particularly for least economically successful region (Bernimini, 2009); to share 
good practice and be more innovative (Novelli, Schmitz & Spencer, 2006). 
[INSERT TABLE 1]
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5The gap in tourism literature based on the Caribbean is reflected in the Caribbean 
tourism industry practice. The fact that tourism cluster is not used as a strategy in 
the Caribbean context is probably due to the fact that the best way to cluster has 
not been identified yet. This research objective is a good point of entry in the 
discussion of tourism planning and innovation and the different ways they are 
approached by destinations. 
Resources endowment, effective resource allocation and managerial 
effectiveness play an important role in destinations’ competitive advantage 
(Wang, Li & Li, 2013). Gaining competitive advantage is an integral part of a 
destination tourism planning. Thus, tourism planning could be defined as a ‘road 
map to lead tourism related organisations or destinations from their present level 
of tourism development to where they would like to be’ (Edgell Sr & Swanson, 
2013:245). In the Caribbean, this endeavour is supported by intergovernmental 
organisations at the level of the United Nation World Tourism Organisation 
and/or at regional level by the Caribbean Tourism Organisation (Edgell Sr & 
Swanson, 2013). Tourism planning therefore implies a form of collaboration 
between different stakeholders. In the same line of thought, Poon (2015) also put 
forward the fact that the future of the Caribbean tourism will increasingly depend 
on its innovativeness.
In this paper, we are claiming that, due to their geographical proximity and 
individual assets, some islands should work together to turn their endowments 
into competitive advantages. The development of tourism clusters in the 
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6Caribbean could also help some destinations to mitigate some of the limitations 
and challenges (size; insularity; reliance on sun, sand, sea; carrying capacity; etc.) 
related to tourism development in islands (Gowreesunkar, Van der Sterren  & 
Séraphin, 2015). This view is supported by Porter (1998: 78) view of ‘clusters’: 
‘Clusters are geographic concentrations of interconnected companies and 
institutions in a particular field. Clusters encompasses an array of linked 
industries and other entities important to competition’. The development of Pan-
Caribbean clusters present challenges and opportunities. Among the 
opportunities we can mention the belonging to the Creole society and black 
culture (Reyes-Santos, 2013); they have common issues (Dubesset, 2013). As for 
the challenges, geopolitical issues seem to be the main one (Séraphin & Ward, 
2015). 
Methods of clustering
Clustering is a well-established concept across a variety of industries. That said, 
it is not a ‘simple and spontaneous process’ (Novelli, Schmitz & Spencer, 2006: 
1141). Based on literature, it seems that clusters happen either organically or are 
fostered. When clusters happen organically it is most of the time as the result of 
the geographic concentration of interconnected organisations or destinations 
(Jackson & Murphy, 2006). When clusters do not happen organically they are the 
results of policy or political will (Bernini, 2009). In both cases the production of 
complementarities is central (Erkus-Ozturk, 2009) and have become significant 
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competitive advantage and reduces inequalities among destinations (Jackson, 
2006). ‘Within Europe, clusters are becoming increasingly recognised and 
popular’ (Novelli et al, 2006: 1142).
Aligning multiple partners to a common purpose contribute to maximising 
the benefits of strategic planning (Mair, Ritchie & Walters, 2016; Stanford 
&Guiver & Stanford, 2014). On that basis, it is important to be able to identify 
the partners that should work together. We propose in this paper two fundamental 
ways to cluster destinations in the Caribbean. The first one would be on a 
geopolitical basis. French and former French colonies could form one cluster 
whereas former British colonies could form another cluster; and finally, 
unincorporated and constituent territories could be further clustered. This 
clustering method is called partitioning and is widely used in market 
segmentation research. The methodology is challenging as ‘the investigator must 
specify in advance how many clusters are to be formed’ (Arimond & Elfessi, 
2012: 391). Nonetheless, this method of clustering is recommended as it mainly 
remove diplomatic and legal barriers related to legislation differences.  
The second way to cluster destinations in the Caribbean would be to put 
together destinations with similar performance and/or potential in terms of 
capacity to attract visitors and destinations that are geographically closed. This 
clustering approach is called hierarchical method or linkage method. The method 
works by identifying entities that match each other based on the investigator 
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8selection of similar attribute categories. That said, the method does not work with 
clusters that are perfectly homogenous and well balanced (Arimond & Elfessi, 
2012), like the partnership between Haiti (one of the less visited destinations of 
the Caribbean) and the Dominican Republic (the most visited islands). For 
instance, the study conducted by Seraphin (2011) on both islands confirms that 
the there is a high risk of duplication in the tourism offer, hence the reason why 
he suggests that both countries should be branded as one: ‘Hispaniola’. This 
proposed method of clustering is recommended as it can help partners to 
maximise on their potential. 
Implications of observations and arguments
Developing clusters is extremely important for the sustainable planning 
and development of the Caribbean, as evidenced below: 
(a) It avoids duplication of tourism offer between islands (Séraphin, 2011)
(b) It contributes to abolish many of the issues listed by (Gowreesunkar, Van der 
Sterren and Séraphin (2015)
(c) It brings in development of entrepreneurship (Séraphin, Pilato & Bellia, 2017)
(d) It builds competitive advantage such as the ‘Big 6 5’ cluster (figure 1), 
namely: The Bahamas (Bah); Cuba (Cub); Dominican Republic (DoR); Jamaica 
(Jam) and Puerto Rico (PuR). 
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9[INSERT FIGURE 1]
These destinations receive more than one million visitors per year (table 21).
[INSERT TABLE 21]
(e) It offers possibility of boosting performance of some destinations like Haiti. 
The Bahamas (one of the ‘Big 5’) developed a business partnership with Haiti in 
2014 which enabled the later to export its fruits and vegetables to the island (Lea 
Nouvelliste, 2014a,b). Also, since February 2017 there is a direct flight by 
Sunrise Airways between Cuba and Haiti (Le Nouvelliste, 2017). Acevedo, 
Alleyne and Romeu (2017) note that liberalization of air transport between the 
USA and Cuba can bring an estimated increase in USA arrivals of between 3 to 
5.6 million visitors who are mostly new tourists to the country.
(f) The development of multicentre product for tourists in the Caribbean as 
suggested by Peters (1980), could also reduce the problem of overtourism, 
defined as any destination suffering the strain of tourism (Richardson, 2017) as it 
is currently the case in Europe. 
(g) Develop post-disaster strategies to mitigate the negative impacts of natural 
disasters like hurricane Irma. One of them could be the creation of a Pan-
Caribbean tourism weather insurance.  This insurance is all the more important 
when we consider the fact that hurricanes is a recurrent phenomenon in the 
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Caribbean and that hurricanes are considered to be the most expensive natural 
disaster in coastal areas (Cahyanto, Pennington-Gay, Thapa, Srinivasan, 
Villdegas, Matyas & Kiousis, 2016; Seraphin, 2018). 
Clustering is an appropriate tool for tourism planning and innovation due to the 
many benefits that we mentioned in this study. On top of that, destinations should 
this tool because it helps destinations to gain some flexibility in terms of ability 
to adapt and change at the rate of change required; and also enables destinations 
to interact within and outer the circle of the cluster (Christy, 2013). Equally 
important, the tourism industry and clustering are both ambidextrous by nature. 
Indeed, a cluster appears to be ambidextrous by nature because for destinations 
part of a cluster it means competing and cooperating at the same time (Jackson, 
2006). The tourism industry is also ambidextrous by nature, as the positive 
impacts of the industry lead to some unexpected negative outcomes (Sanchez & 
Adams, 2008). Ambidextrous management has been hailed to be innovative, 
sustainable and at the basis of success (Mihalache & Mihalache, 2016; Smith, 
2017). Last but not least, clustering as a tool has proven to be quite successful in 
Europe for instance. ‘Most countries within Europe have existing or emerging 
clusters projects. In 2003, Belgium for example had 23, France had 100 existing 
and 80 developing clusters and the UK was, with its 154 clusters, the country with 
the most projects’ (Novelli et al, 2006: 1143). 
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Despite the fact that cluster appears as a potential solution for issues faced by 
some Caribbean islands it can’t be seen as a panacea, as one size does not fit all 
(Walker & Thomson, 2010). It is also important that each destination keeps hold 
of its authenticity as it considered as one of the most powerful pull factor for a 
destination (Park, 2014). 
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Tourism planning and innovation: The Caribbean under the spotlight
 It is important for the islands to work together toward a multicenter 
product for tourists 
 Collaboration is essential to compete effectively in the turbulent tourism 
environment
 The islands of the Caribbean are closely linked 
 Cluster appears as a ‘double edged sword’
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Tourism planning and innovation: The Caribbean under the spotlight
Abstract
The importance for the islands to work together toward a multicentre product for tourists has 
been highlighted as early as the 1980s, and yet hardly anything has been done in that sense. 
Can cluster be considered as the way forward for the sustainable development of the 
Caribbean? This question could be considered as the first step of the tourism planning 
process. Hierarchical method or linkage method that works by identifying entities that match 
each other based on the investigator selection of similar attribute categories is the most 
suitable clustering approach for the Caribbean. Despite the fact that cluster appears as a 
potential solution for issues faced by some Caribbean islands and other destinations in the 
world, it can’t be seen as a panacea. 
Keywords
Caribbean; Tourism; Cluster; Tourism planning; Marketing 
This is an accepted manuscript of an article published by Elsevier in Journal of Destination Marketing and Managment, available 
online at https://www.sciencedirect.com/science/article/pii/S2212571X1730046X.  It is not the copy of record. Copyright © 2018, 
Elsevier.
Tourism planning and innovation: The Caribbean under the spotlight
1Hugues Séraphin, 2Vanessa Gowreesunkar, 3Paul Roselé-Chim, 4Yves Jamont Junior Duplan 
and 5Maximiliano Korstanje
1Corresponding author
Senior Lecturer in Event and Tourism Management Studies
Programme Leader Event Management Programme
The University of Winchester, England
Hugues.seraphin@winchester.ac.uk
2Lecturer in Marketing and Tourism
Mauritius Institute of Education School of Arts and Humanities, Business Education 
Department, Mauritius
v.gowreesunkar@mieonline.org
3Professor 
Université de la Guyane
paul.roselle@univ-guyane.fr
4Lecturer
Université de la Guyane
duplanyves@gmail.com
5Professor in Economics and Tourism Studies 
Faculty of Economy, University of Palermo, Ciudad Autónoma de Buenos
Aires, Argentina
maxikorstanje@arnet.com.ar
 
This is an accepted manuscript of an article published by Elsevier in Journal of Destination Marketing and Managment, available 
online at https://www.sciencedirect.com/science/article/pii/S2212571X1730046X.  It is not the copy of record. Copyright © 2018, 
Elsevier.
1Tourism planning and innovation: The Caribbean under the spotlight
The ultimate objective of Destination Marketing Organisations (DMOs) is 
to achieve high performance on the long term (Gowreesunkar, Cooper & 
Dubarry, 2009). But, this objective is getting more and more difficult to achieve 
due to an increased number of competitors, shortened products and service life 
cycles and shifts in consumer preferences (Mihalache & Mihalache, 2016). In a 
small area like the Caribbean, it is very difficult for the destinations to gain 
competitive advantages because islands among other things are small, vulnerable 
and geographically insular; tourism resources are scarce with predominant 
reliance on sun, sea and sand; high percentage of importation; limited access to 
entrepreneurial networks; lack of opportunities on self-sustaining strategies etc 
(Gowreesunkar, Van der Sterren & Séraphin, 2015). 
So, how can DMOs achieve long-term competitive advantages in this area? 
In this Regional Spotlight, we are going to investigate ‘cluster’ as a potential 
strategy given that ‘alliances and partnership are more and more common 
between countries in the tourism industry’ (Séraphin, 2011: 38).  
There are many different applications of clusters. Among these are, for 
instance, Segmentation of tourists according to their behaviour (Amaro, Duarte 
& Henriques, 2016); locals according to their opinion on tourism (Perez & Nada, 
2006); hotels according to their marketing strategy (Prayag et al, 2010;  D'Urso, 
Prayag, Disegna, &  Massari (2013) etc. Cluster is a broad concept rather than a 
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2precise term. In this Regional Spotlight, ‘cluster’ is to be understood as the 
segmentation of Caribbean islands according to their geographical proximity and 
tourism assets.  
Research shows that most of the research on tourism in the Caribbean is 
focusing on the role and importance of the industry for the economic development 
of the area, as well as the issues related to its development (Williams, Rangel-
Buitrago, Anfuso, Cervantes & Mateo Botero, 2016). The importance for the 
islands to work together toward a multicentre product for tourists has been 
highlighted as early as the 1980s by Peters (1980), and yet, not much has been 
done to date. None of the paper published on tourism cluster by the three premier 
outlets (Tourism Management, Annals of Tourism Research and the Journal of 
Travel Research) are Caribbean based despite the fact that  it is considerably 
documented in literature that cluster is used in tourism (table 1) to: boost 
destinations attractiveness and regional economic development (Jin, Weber & 
Bauer, 2012); to boost the competitiveness of some sectors of the economy, 
particularly for least economically successful region (Berniini, 2009); to share 
good practice and be more innovative (Novelli, Schmitz & Spencer, 2006). 
[INSERT TABLE 1]
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3The gap in tourism literature based on the Caribbean is reflected in the Caribbean 
tourism industry practice. The fact that tourism cluster is not used as a strategy in 
the Caribbean context is probably due to the fact that the best way to cluster has 
not been identified yet. This research objective is a good point of entry in the 
discussion of tourism planning and innovation and the different ways they are 
approached by destinations. 
Resources endowment, effective resource allocation and managerial 
effectiveness play an important role in destinations’ competitive advantage 
(Wang, Li & Li, 2013). Gaining competitive advantage is an integral part of a 
destination tourism planning. Thus, tourism planning could be defined as a ‘road 
map to lead tourism related organisations or destinations from their present level 
of tourism development to where they would like to be’ (Edgell Sr & Swanson, 
2013:245). In the Caribbean, this endeavour is supported by intergovernmental 
organisations at the level of the United Nation World Tourism Organisation 
and/or at regional level by the Caribbean Tourism Organisation (Edgell Sr & 
Swanson, 2013). Tourism planning therefore implies a form of collaboration 
between different stakeholders. In the same line of thought, Poon (2015) also put 
forward the fact that the future of the Caribbean tourism will increasingly depend 
on its innovativeness.
In this paper, we are claiming that, due to their geographical proximity and 
individual assets, some islands should work together to turn their endowments 
into competitive advantages. The development of tourism clusters in the 
This is an accepted manuscript of an article published by Elsevier in Journal of Destination Marketing and Managment, available 
online at https://www.sciencedirect.com/science/article/pii/S2212571X1730046X.  It is not the copy of record. Copyright © 2018, 
Elsevier.
4Caribbean could also help some destinations to mitigate some of the limitations 
and challenges (size; insularity; reliance on sun, sand, sea; carrying capacity; etc.) 
related to tourism development in islands (Gowreesunkar, Van der Sterren  & 
Séraphin, 2015). This view is supported by Porter (1998: 78) view of ‘clusters’: 
‘Clusters are geographic concentrations of interconnected companies and 
institutions in a particular field. Clusters encompasses an array of linked 
industries and other entities important to competition’. The development of Pan-
Caribbean clusters present challenges and opportunities. Among the 
opportunities we can mention the belonging to the Creole society and black 
culture (Reyes-Santos, 2013); they have common issues (Dubesset, 2013). As for 
the challenges, geopolitical issues seem to be the main one (Séraphin & Ward, 
2015). 
Methods of clustering
Clustering is a well-established concept across a variety of industries. That said, 
it is not a ‘simple and spontaneous process’ (Novelli, Schmitz & Spencer, 2006: 
1141). Based on literature, it seems that clusters happen either organically or are 
fostered. When clusters happen organically it is most of the time as the result of 
the geographic concentration of interconnected organisations or destinations 
(Jackson & Murphy, 2006). When clusters do not happen organically they are the 
results of policy or political will (Bernini, 2009). In both cases the production of 
complementarities is central (Erkus-Ozturk, 2009) and have become significant 
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5forces in tourism development (Jackson & Murphy, 2006) as clustering fosters 
competitive advantage and reduces inequalities among destinations (Jackson, 
2006). ‘Within Europe, clusters are becoming increasingly recognised and 
popular’ (Novelli et al, 2006: 1142).
Aligning multiple partners to a common purpose contribute to maximising 
the benefits of strategic planning (Mair, Ritchie & Walters, 2016; Stanford &, 
2014). On that basis, it is important to be able to identify the partners that should 
work together. We propose in this paper two fundamental ways to cluster 
destinations in the Caribbean. The first one would be on a geopolitical basis. 
French and former French colonies could form one cluster whereas former British 
colonies could form another cluster; and finally, unincorporated and constituent 
territories could be further clustered. This clustering method is called partitioning 
and is widely used in market segmentation research. The methodology is 
challenging as ‘the investigator must specify in advance how many clusters are 
to be formed’ (Arimond & Elfessi, 2012: 391). Nonetheless, this method of 
clustering is recommended as it mainly remove diplomatic and legal barriers 
related to legislation differences.  
The second way to cluster destinations in the Caribbean would be to put 
together destinations with similar performance and/or potential in terms of 
capacity to attract visitors and destinations that are geographically closed. This 
clustering approach is called hierarchical method or linkage method. The method 
works by identifying entities that match each other based on the investigator 
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6selection of similar attribute categories. That said, the method does not work with 
clusters that are perfectly homogenous and well balanced (Arimond & Elfessi, 
2012), like the partnership between Haiti (one of the less visited destinations of 
the Caribbean) and the Dominican Republic (the most visited islands). For 
instance, the study conducted by Seraphin (2011) on both islands confirms that 
the there is a high risk of duplication in the tourism offer, hence the reason why 
he suggests that both countries should be branded as one: ‘Hispaniola’. This 
proposed method of clustering is recommended as it can help partners to 
maximise on their potential. 
Implications of observations and arguments
Developing clusters is extremely important for the sustainable planning 
and development of the Caribbean, as evidenced below: 
(a) It avoids duplication of tourism offer between islands (Séraphin, 2011)
(b) It contributes to abolish many of the issues listed by (Gowreesunkar, Van der 
Sterren and Séraphin (2015)
(c) It brings in development of entrepreneurship (Séraphin, Pilato & Bellia, 2017)
(d) It builds competitive advantage such as the ‘Big 6 ’ cluster (figure 1), namely: 
The Bahamas (Bah); Cuba (Cub); Dominican Republic (DoR); Jamaica (Jam) and 
Puerto Rico (PuR). 
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7[INSERT FIGURE 1]
These destinations receive more than one million visitors per year (table 2).
[INSERT TABLE 2]
(e) It offers possibility of boosting performance of some destinations like Haiti. 
The Bahamas (one of the ‘Big 5’) developed a business partnership with Haiti in 
2014 which enabled the later to export its fruits and vegetables to the island (Le 
Nouvelliste, 2014a,b). Also, since February 2017 there is a direct flight by 
Sunrise Airways between Cuba and Haiti (Le Nouvelliste, 2017). Acevedo, 
Alleyne and Romeu (2017) note that liberalization of air transport between the 
USA and Cuba can bring an estimated increase in USA arrivals of between 3 to 
5.6 million visitors who are mostly new tourists to the country.
(f) The development of multicentre product for tourists in the Caribbean as 
suggested by Peters (1980), could also reduce the problem of overtourism, 
defined as any destination suffering the strain of tourism (Richardson, 2017) as it 
is currently the case in Europe. 
(g) Develop post-disaster strategies to mitigate the negative impacts of natural 
disasters like hurricane Irma. One of them could be the creation of a Pan-
Caribbean tourism weather insurance.  This insurance is all the more important 
when we consider the fact that hurricanes is a recurrent phenomenon in the 
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8Caribbean and that hurricanes are considered to be the most expensive natural 
disaster in coastal areas (Cahyanto, Pennington-Gay, Thapa, Srinivasan, 
Villdegas, Matyas & Kiousis, 2016; Seraphin, 2018). 
Clustering is an appropriate tool for tourism planning and innovation due 
to the many benefits that we mentioned in this study. On top of that, destinations 
should this tool because it helps destinations to gain some flexibility in terms of 
ability to adapt and change at the rate of change required; and also enables 
destinations to interact within and outer the circle of the cluster (Christy, 2013). 
Equally important, the tourism industry and clustering are both ambidextrous by 
nature. Indeed, a cluster appears to be ambidextrous by nature because for 
destinations part of a cluster it means competing and cooperating at the same time 
(Jackson, 2006). The tourism industry is also ambidextrous by nature, as the 
positive impacts of the industry lead to some unexpected negative outcomes 
(Sanchez & Adams, 2008). Ambidextrous management has been hailed to be 
innovative, sustainable and at the basis of success (Mihalache & Mihalache, 
2016; Smith, 2017). Last but not least, clustering as a tool has proven to be quite 
successful in Europe for instance. ‘Most countries within Europe have existing or 
emerging clusters projects. In 2003, Belgium for example had 23, France had 100 
existing and 80 developing clusters and the UK was, with its 154 clusters, the 
country with the most projects’ (Novelli et al, 2006: 1143). 
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9Despite the fact that cluster appears as a potential solution for issues faced by 
some Caribbean islands it can’t be seen as a panacea, as one size does not fit all 
(Walker & Thomson, 2010). It is also important that each destination keeps hold 
of its authenticity as it considered as one of the most powerful pull factor for a 
destination (Park, 2014). 
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Figure 1: The ‘Big 6’
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Table 1: Sample of research on ‘cluster’ in tourism
Journals Author Year Title Topic
Annals of Tourism Research Amaro, Duarte & Henriques 2016 Travelers' use of social media: A 
clustering approach
Segment travelers according to their use of social 
media
Annals of Tourism Research Jackson & Murphy 2006 Clusters in regional tourism. An 
Australian case 
Application of cluster theory to tourism
Annals of Tourism Research Perez & Nadal 2004 Host community perceptions. A 
cluster analysis
Cluster based on opinion of tourism
Annals of Tourism Research Fredline & Faulker 2000 Host community reactions. A 
cluster analysis
Cluster based on residents' perceptions of tourism 
and events
Tourism Management Jin, Weber & Bauer 2012 Impact of clusters on exhibition 
destination attractiveness: 
Evidence from Mainland China
Cluster & destination attractiveness
Tourism Management Bermini 2009 Convention industry and 
destination clusters: Evidence 
from Italy
Cluster & local tourism development
Tourism Management Erkuş-Öztürk 2009 The role of cluster types and 
firm size in designing the level 
of network relations: The 
experience of the Antalya 
tourism region 
The size of the firm in a cluster that determines the 
level of networking of that cluster
Tourism Management Novelli, Schmitz & Spencer 2006 Networks, clusters and 
innovation in tourism: A UK 
experience
Cluster & stakeholders collaboration 
Tourism Management Lee, Lee, Bernhard & Yoon 2006 Segmenting casino gamblers by 
motivation: A cluster analysis of 
Korean gamblers
Segment the casino gambling
Tourism Management Jackson 2006 Developing regional tourism in 
China: The potential for 
activating business clusters in a 
socialist market economy
Cluster as a way of fostering competitive advantage 
in regional China
Journal of Travel Research Grun 2008 Challenging “Factor–Cluster 
Segmentation*
Clustering is widely spread but it is not the best 
practice 
Journal of Travel Research Lee 1983 Marketing Strategies for Hotels: 
A Cluster Analysis Approach
Clustering of hotels and their marketing strategy 
Journal of Travel Research Prayag, Disegna, Cohen & 
Yan 
2013 Segmenting Markets by Bagged 
Clustering. Young Chinese 
Clustering of travelers
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Travelers to Western Europe
Journal of Travel Research Davis & Sternquist 1987 Appealing to the Elusive 
Tourist: An Attribute Cluster 
Strategy
Attribute as a way of clustering visitors
Journal of Travel Research Cha, McCLeary & Uysal 1995 Travel Motivations of Japanese 
Overseas Travelers: A Factor-
Cluster Segmentation Approach
Motivation of travelers as a way of clustering 
Journal of Travel Research Arimond & Elfessi 2001 A Clustering Method for 
Categorical Data in Tourism 
Market Segmentation Research*
Clustering method
Journal of Travel Research Mazanec 1984 How to Detect Travel Market 
Segments: A Clustering 
Approach
Segmentation & impacts
Journal of Travel Research Dolnicar & Leisch 2003 Winter Tourist Segments in 
Austria: Identifying Stable 
Vacation Styles Using Bagged 
Clustering Techniques*
Clustering vacation styles
Journal of Sustainable Tourism Kibicho 2010 Community-based Tourism: A 
Factor-Cluster Segmentation 
Approach
Hierarchical cluster analysis & local community 
Journal of Sustainable Tourism Hawkins 2010 A Protected Areas Ecotourism 
Competitive Cluster Approach 
to Catalyse Biodiversity 
Conservation and Economic 
Growth in Bulgaria
Cluster & competitive advantage
Journal of Sustainable Tourism Ryan & Huyton 2010 Who is Interested in Aboriginal 
Tourism in the Northern 
Territory, Australia? A Cluster 
Analysis
Cluster & interests for a destination 
Journal of Travel and Tourism 
Marketing
Voges 2008 Rough Clustering of Destination 
Image Data Using an 
Evolutionary Algorithm*
Clustering using algorith 
Journal of Travel and Tourism 
Marketing
Guillet, Guo & Law 2015 Segmenting Hotel Customers 
Based on Rate Fences Through 
Conjoint and Cluster Analysis
segment hotel customers based on room rates and 
rate fences
Journal of Travel and Tourism 
Marketing
Upchurch, Ellis & Seo 2008 Applying the Hierarchical 
Cluster Analysis Procedure 
Upon the Process of Yield 
Clustering the use of yield management 
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Management
Journal of Travel and Tourism 
Marketing
Lin & Morais 2010 The Spatial Clustering Effect of 
Destination Distribution on 
Cognitive Distance Estimates 
and Its Impact on Tourists' 
Destination Choices
Clustering and impacts on tourists' destination 
choice
Leisure Sciences Legare & Haider 2008 Trend Analysis of Motivation-
Based Clusters at the Chilkoot 
Trail National Historic Site of 
Canada
Clustering motivation 
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Table 2: Visitors in the Caribbean (2003-2014)
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